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Why to communicate? 
(and follow Programme requirements)

• Communication is not optional

Because

• It demonstrates the added value of cooperation

• It shows transparency in the use of EU funding

• Communication helps to reach projects target 
groups

• Results only matter if people know about them



Programme requirements (= project obligations)
regarding visibility

Programme Manual 
section 

6.4 Publicity 
requirements 

• Stipulates requirements
(Interreg Regulation 2021/1059 of
24 June 2021, Common Provisions
Regulation 2021/1060 of 24 June
2021, Programme requirements)

Communication 
guidelines

• Guiding document

1.Programme logo

2.Project section on 
Programme website

3.Short dictionary

4.Useful phrases and texts



Where to start from? (1)

Assing team member 
responsible for the
project communication 

Core responsibilities: 

• Ensures materials, activities and events
strictly align with the Programme 
communication rules

• Updates project section on organisation
website

• Maintains and updates the official
project profile on www.latlit.eu

• Be active on social media

• Press releases, articles, publications

• Collect photos of ‘’before and after’’



Where to start from? (2)

Communication plan / 
strategy

• Get acquanted with the Programme 
publicity requirements

• List all project communication 
activities included in Application Form

• Check if all mandatory publicity 
measures are included

• Project title for communication in ENG, 
LV and LT

• Add what is missing for effective 
communication

• Do we have a project brand?



The brands..

Credit: Good Life Studio, iStock by Getty
images



Our brand..



Main publicity principle

Acknowledge Interreg support

The projects must display 
the Programme logo with a 
statement about EU co-
funding highlighting the 
support from the 
Programme



Title of the Programme

Interreg VI-A Latvia–Lithuania Programme 2021–2027

Interreg VI-A Latvijas – Lietuvas programma 2021. – 2027. gadam

2021–2027 m. Interreg VI-A Latvijos ir Lietuvos programa 

Communication Guidelines section 
“Short Dictionary”



Main publicity principle

Main principles

Acknowledge Interreg support

Programme logo

Programme title

Inform about project

Title, acronym and ID

Aims



Minimal 
publicity 

requirements

Project profile on 
www.latlit.eu

Information on 
websites or social 
media of each PP

Project poster

Marking of 
physical 

investments

Programme logo at 
events

Programme logo 
on communication 

products and 
documents

Programme Manual, table No. 12. 
Mandatory and some of recommended publicity activities and measures



Project profile on 
www.latlit.eu

Mandatory

Create before signing of Subsidy
Contract

Project news – at least once per reporting 
period.  4 periods x 1 = min. 4 news
updates

Events (calendar) – at least 2 weeks
before the event

Upload results and materials by the 
project end



Why to maintain 
project profile?



Why keeping the project profile updated
on latlit.eu matters?

Increases
project 

visibility

Helps
dissemination 

and impact

Supports
networking

and
cooperation

Programme website www.latlit.eu is the first stop for European Commission
institutions, regional policymakers, ministries, and other stakeholders looking
for cross-border success stories.



We encourage use of QR codes 

leading to project section

latlit.eu/theprojects/ACRONYM/



Project information on official website 
or social media of each LP/PP

No scrolling 
to see 
Programme 
logo

Accessible with 
3-4 clicks

Relevant 
location

Mandatory

Create at a start of project

Indicate aims, LP/PPs, amount of 
funding and its source, activities

Update regularly

Upload all results by the project 
end

Should remain after project



Informative posters

https://latlit.eu/how-to-implement/publicity/

Mandatory

Except if durable plaques / billboards are installed

Display at the start of the project, 
update when needed

At premises of each PP

Place visible for visitors

Minimum of A3 size or equivalent electronic 
display

Non-binding template available at 
https://latlit.eu/how-to-implement/publicity/

https://latlit.eu/how-to-implement/publicity/


Informative posters

https://latlit.eu/how-to-implement/publicity/

Mandatory

Except if durable plaques / billboards are installed

Display at the start of the project, 
update when needed

At premises of each PP

Place visible for visitors

Minimum of A3 size or equivalent electronic display

Non-binding template available at 
https://latlit.eu/how-to-implement/publicity/ Round to thousands 

of Euros

Be short

https://latlit.eu/how-to-implement/publicity/


Informative posters



Marking of investments

Durable plaques or 
billboards

Mandatory if

Project total budget > 
100 000 EUR and

There are investments 
into equipment or 

infrastructure

Marking of specialized 
cars

Mandatory

Stickers on equipment

Recommended



Durable plaques or billboards to mark investments

https://latlit.eu/how-to-implement/publicity/

Mandatory

As soon as the project physical investment 
or the purchase of equipment starts or 
equipment is installed

At least for 5 years after the final payment 
to the project

At each location of the physical investment

Non-binding template available at

https://latlit.eu/how-to-implement/publicity/

https://latlit.eu/how-to-implement/publicity/


Durable plaques or billboards to mark investments

https://latlit.e

u/how-to-

implement/p

ublicity/

Mandatory

As soon as 
the project 
physical 
investment 
or the 
purchase of 
equipment 
starts or 
equipment 
is installed

At least for 5 
years after 
the final 
payment to 
the project

At each 
location of 
the physical 
investment

Non-binding 
template 
available at

https://latlit.e
u/how-to-
implement/p
ublicity/

Round to thousands 
of Euros

Be short

https://latlit.eu/how-to-implement/publicity/
https://latlit.eu/how-to-implement/publicity/
https://latlit.eu/how-to-implement/publicity/
https://latlit.eu/how-to-implement/publicity/


Examples of durable plaque



Durble plaque alternative



Durble plaque alternative



Specialised vehicles marking



Information boards and signs

Programme logo must be 
displayed in a visible manner

Clear reference to project (title, 
acronym and ID)

Can be combined with 
information on investments

• Follow requirements on 
marking of investments in PM 
section 6.4 



Project events

Mandatory

Display Programme logo: banners, 
roll-ups, posters, etc. or EU flag

Add public event to the calendar 
on www.latlit.eu

Inform JS 2 weeks before event

Use Programme logo on event 
documents

Use event participants list 
template

Plan activities for Interreg 
Cooperation day



Displaying logo at events



Rollups, banners, etc.

Programme logo

Project title, number and 
acronym

Our advice: 

• Put logo at the top

• Use creative designs

• The less text – the better

Make photos at events!



We do not
provide roll-
up banner
templates

Be creative☺



Event participants list 
template
Internet with solid fill

https://latlit.eu/how-to-implement/reporting/


Event participants list template

Fill in the <yellow> fields in the 
GDPR disclaimer provided 

below as a Footer

Internet with solid fill

https://latlit.eu/how-to-implement/reporting/


SOCIAL MEDIA

Min 10 posts with tagged Programme

Tag us: @LatviaLithuaniaProgramme

Hashtags: #LatviaLithuania #CohesionPolicy 
#Interreg #projectacronym

Highly encouraged!



Position

Publications and documents:
preferably on front cover. 

Electronic formats:
in a place visible without scrolling down or 
clicking.

Electronic banners: 
in such position that banners remain 
complete after crops the image. 

Videos:
logo of minimum 240 px, at the beginning 
and/or the end of the video. 

Other promotional materials:
in a prominent place. 

Programme logo in
communication
materials for public
and participants must 
always be clearly 
visible and in a 
prominent position



Press releases and 
articles in media

Submit with 
report:

• Article distributed to 
media

• Distribution list

• Publications

Reference to Interreg support

• Programme logo

• Title of the Programme

Interreg VI-A Latvia–Lithuania Programme 
2021–2027

Reference to project

• Title, acronym and ID

Disclaimer on expressed opinion

•This <article> has been produced with the financial support 
of the European Union. Its contents are the sole 
responsibility of <name of the project partner> and do not 
necessarily reflect the views of the

Paid articles must include 
Programme logo

Indicate Programme title 
in your text



Disclaimer on expressed opinion

This <…article/publication/report…> has been produced with the 
financial support of the European Union. Its contents are the 
sole responsibility of <…name of the project partner…> and do not 
necessarily reflect the views of the European Union.

Communication Guidelines section 
“Useful phrases and texts”



Promotional
materials











Example: 
Facebook reels

Programme logo

Project title, number 
and acronym

Disclaimer



Use of 
Programme
logo

Communication Guidelines



Language

There are three 
equal language 
versions



Colour versions

• Whenever 
possible, use in 
the full colour.

• Ideally – on 
white or light 
backgrounds. 



Colour versions

Standard positive Monochrome positive

Standard negative Monochrome negative



Use with other logos
• Programme logo must be 

displayed at least as 

prominently and visibly as 

the other logos.

• The EU emblem shall have 

at least the same size 

(height or width) as the 
biggest of the other logos.



Use with other logos
• Programme logo must be 

displayed at least as 

prominently and visibly as 

the other logos.

• The EU emblem shall have 

at least the same size 

(height or width) as the 
biggest of the other logos.



Use with 
project name

Co-funded by

the European Union

Latvia – Lithuania

Project name

Co-funded by

the European Union

Latvia – Lithuania

Project name



Incorrect use

• Avoid coloured backgrounds

• Do not distort or modify

• Do not rotate

• Do not change the composition

of the brand elements

• Do not use outlines around the

brand

• Do not use in any other colour

than the standard 

Dark background Coloured background and 
monochrome Programme logo

Busy background

Co-funded by

the European Union

Latvia – Lithuania

Co-funded by

the European Union

Latvia – Lithuania

Co-funded by

the European Union

Latvia – Lithuania

Changed proportionsChanged coloursMissing element

Co-fundedby

theEuropeanUnion

Latvia–LithuaniaLatvia – Lithuania

Co-funded by

the European Union

Latvia – Lithuania

Always download logo 

from www.latlit.eu



Icons of Programme Priorities

Priority I Priority II Priorities III & IV



Icons of Programme Priorities

Priority I Priority II Priorities III & IV



Common mistakes

Incorrect title 
of Programme

Check in Communication Guidelines section “Short Dictionary”

Incorrect use of 
logo

Check in Communication Guidelines section “Programme logo”

Not fully 
identified project

Use full title, acronym and ID

No disclaimer 
when opinion is 
expressed

Check in Communication Guidelines section “Useful phrases and 
texts”

No proofs that 
publicity 
requirements were 
met

Make photos, print-screens, and keep samples for reporting



Financial corrections

In the case LP/PPs disregards the EU and the Programme requirements on publicity, and where 

remedial actions have not been put into place, the MA may cancel up to 2% of the ERDF co-financing 

granted to the beneficiary concerned.

Type of mistake Amount of correction of 

declared costs for production 

of informative or other 

materials

Mandatory publicity requirements have not been fulfilled and it is not

possible to correct mistakes

100%

Mandatory publicity requirements have been fulfilled partly and it is

not possible to correct mistakes (e.g. mistakes in colours, size or

distortion of the logo, incorrect, incomplete or missing information

about Interreg support or project, or other)

25%

Other cases Warning, and if mistake 

repeated 10%



An Interreg project should communicate 
because communication is essential for 
transparency, visibility, stakeholder 
engagement, uptake of results, cross-
border cooperation and long-term impact –
and because it is a core responsibility of 
every EU-funded project.



@LatviaLithuaniaProgrammewww.latlit.eu

THANK YOU!
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